
 

Financial Literacy   

  

Grade 7 BLM 3-2:  Finding the Meaning 
 

 
 

After examining each side of the Media Triangle, our group feels that the meaning of the 

Salvation Army’s Public Service Announcement Campaign, “We See what Most Don’t” is…. 

 

 

 

 

 

 

 

 

 

 

 

 

 

We think this because...(evidence) 

 

 

 

 

 

 

 

 

 

 

In our opinion, we think that the  video / print  ad  is the most effective because…. 
                                                       (Circle one) 

 

Names: 


